Pursuant to Article 83 of the Law on Electronic Media (Official Gazette of the RS,
number 92/2023),

at its session held on 7 May 2024, the Council of the Regulatory Authority for Electronic
Media, adopted a

RULEBOOK
on Obligations and Criteria Relating to the Inclusion of European Audio-
visual Works and the Share of Serbian Musical Works in Media Service
Providers’ Programmes

LINTRODUCTORY PROVISIONS
Scope of Rulebook
Article 1

This Rulebook regulates the obligations and criteria relating to the inclusion of European
audio-visual works and European audio-visual works of independent producers in the
programmes of television media service providers, the obligation to include and the manner of
presenting European audio-visual works in the programmes of on-demand audio-visual media
service providers and the shares of Serbian musical works in media service providers’
programmes.

Meaning of certain terms
Atrticle 2

European audio-visual work shall be understood to mean news and current affairs,
documentary, science and educational, entertainment, reality, cultural and artistic, religious,
film, series, sports, musical and children's programme, programme for minors and other
programme, which in terms of its origin and other characteristics meets the requirements
provided for in Article 4, item 4) the Law on Electronic Media.

European audio-visual work shall not be understood to mean the following contents,

regardless of their origin:

1) news broadcasts;

2) broadcasts of sports events;

3) programmes dedicated to prize games;

4) television advertising, including content announcements in the programme;

5) teleshopping;

6) teletext/interactive services.

Serbian audio-visual works are cinematographic works or works created by
cinematography-like techniques and television works that meet the requirements for domestic
cinematographic works or co-production cinematographic works in accordance with the law
governing the field of cinematography (drama programme, which includes film, series and TV
and radio drama programme, documentary films, animated films and series).



European audio-visual works shall include the media service provider’s own-production
programme content, unless it is the contents referred to in paragraph 2 of this article.

Within the meaning of Article 4, items 4) and 16) the Law on Electronic Media,
European audio-visual works of an independent producer shall be understood to mean European
audio-visual works produced by a natural or legal person that:

1) is registered for the production of audio and audio-visual works;

2) has a seat in the Republic of Serbia, a member state of the European Union or another

European country that is a party to the international treaty binding on the Republic of Serbia;

3) is not a market participant related to a media service provider within the meaning of

the law governing competition protection.

The total annual broadcast programme shall be understood to mean the programme
broadcast by the media service provider in the period from 1 January to 31 December, from
which the following contents are excluded:

1) news programmes;

2) broadcasts of sports events;

3) programmes dedicated to prize games;

4) television advertising, including content announcements in the programme;
5) teleshopping;

6) teletext/interactive services.

Programmes dedicated to prize games, within the meaning of paragraph 2, item 3) and
paragraph 6, item 3) of this article, shall be understood to mean programme contents that, for
entertainment purposes, include mobile interactive games, prize competitions not requiring a
demonstration of possession of any special or general knowledge or information, as well as
games of chance (lotto, sports betting, lottery, instant lottery, tombola, bingo).

Application of this Rulebook
Article 3

This Rulebook shall not apply to media service providers:

1) the media service of which, in terms of its content, is specialised or entirely devoted
to teleshopping or self-promotion, within the meaning of Article 56, paragraph 2, items 2) and
3) of the Law on Electronic Media, so that it includes, in its entirety, news broadcasts, sports
broadcasts, games, TV advertising or teleshopping (self-promotion);

2) the media service of which, in terms of its content, is specialised, within the meaning
of Article 56, paragraph 2, item 2) of the Law on Electronic Media, so that, in accordance with
its specific programme concept, it includes, in its entirety, audio-visual works of non-European
origin;

3) providing on-demand services, classified as micro legal entities or if it is impossible
or unreasonable to apply the obligation, taking into account the nature of the on-demand media
service.

The term micro legal entities shall be understood to mean legal entities within the
meaning of the law governing the classification of legal entities.



I1. PROVISIONS RELATING TO LINEAR MEDIA SERVICES
1. European audio-visual works
Mandatory share of European audio-visual works
Article 4

The media service provider shall ensure that European audio-visual works participate
with more than 50% in the overall annual programme broadcast, half of which must be Serbian
audio-visual works.

The share of Serbian audio-visual works shall include only the broadcast premieres and
first reruns of those works.

The premiere, within the meaning of paragraph 2 of this article, shall be understood to
mean the first broadcasting of a certain programme content in the programme of the television
service provider, taking into account the period from the day it started to provide media service
until the day of broadcasting that content, but regardless of the year of production of such
content and whether such content was broadcast in another programme of that media service
provider, another media service provider’s programme or through another medium.

First (repeat) rerun, within the meaning of paragraph 2 of this article shall be understood
to mean the first subsequent broadcasting of a particular programme content that followed its
premiere.

If the television service provider provides several television services (broadcasting more
than one TV programme), it shall meet the obligation referred to in paragraph 1 of this article
separately in relation to each of those television services.

Obligation to inform
Article 5

The television media service provider shall inform the Regulatory Authority for
Electronic Media (hereinafter: the Regulator) on a monthly basis about the fulfilment of the
obligations referred to in Article 4 of this Rulebook by submitting the following data for a
specific month within 15 days in the following month:

1) data on individual European audio-visual works, namely: the date of broadcasting, in
what period of time the work was broadcast, the title of the work, the country of origin and the
year of production, the producer’s name and seat, the percentage share of the European producer
in the production, if it is a co-production, the net duration of the work and whether it is the
premiere or the first rerun of the work;

2) data on the daily duration of the programme from which the duration of news, sports
broadcast, game, TV advertising and teleshopping programmes is excluded.

The Regulator may check the submitted data and request the submission of additional
data, if it assesses that this is necessary for determining whether the obligation referred to in
Article 4 of this Rulebook has been met.



If the television media service provider provides several television services (several TV
programmes), the provider shall provide the data referred to in paragraph 1 of this article
separately for each of those television services.

Data referred to in paragraph 1 of this article shall be provided on the ED 1 form and
ED 2 form attached to this Rulebook as Annex 1 and Annex 2, constituting its integral part and
published on the Regulator's website.

2. European audio-visual works of independent producers

Mandatory share of European audio-visual works of
independent producers

Article 6

The media service provider shall ensure that European audio-visual works of
independent producers participate with at least 10% in the overall annual programme broadcast.

European audio-visual works of independent producers older than five years may
account for not more than half of the share referred to in paragraph 1 of this article, and works
older than five years that exceed half of the prescribed share shall not be included in the share
of European audio-visual works of independent producers.

The overall share of European audio-visual works of independent producers in the
annual broadcast programme of a particular television media service provider shall not include
news broadcasts, sports event broadcasts, prize shows, advertising, teleshopping and
teletext/interactive services.

If the television media service provider provides several television services (several
television programmes), the provider shall comply with the obligations referred to in paragraph
1 of this article separately in relation to each of these television services.

Obligation to inform
Article 7

The television media service provider shall inform the Regulator on a monthly basis
about the fulfilment of obligations referred to in Article 6 of this Rulebook, by submitting the
following data for a specific month within 15 days in the following month:

1) data on individual European audio-visual works of independent producers, namely:
the date of broadcasting, in which time period the work was broadcast, the title of the work, the
country of origin and the year of production, the name and seat of the independent producer,
the percentage share of the European independent producer in the production, if it is a co-
production, net duration of the work and the data whether it is the premiere or the first rerun of
the work;

2) data on the daily duration of the programme from which the duration of news
broadcasts, sports broadcasts, games, TV advertising and teleshopping is excluded.



The Regulator may check the submitted data and request the submission of additional
data, if it considers this necessary in order to determine whether the obligation referred to in
Article 6 of this Rulebook has been fulfilled.

If the television media service provider provides several television services (several TV
programmes), the provider shall submit the data referred to in paragraph 1 of this article
separately for each of those television services.

Data referred to in paragraph 1 of this article shall be submitted on EDNP 1 form and
EDNP 2 form which are attached to this Rulebook as Annex 3 and Annex 4, making up its
integral part and published on the Regulator's website.

ITII. PROVISIONS RELATING TO ON-DEMAND AUDIO-VISUAL
MEDIA SERVICES (NON-LINEAR MEDIA SERVICES)

Mandatory share of European audio-visual works
Article 8

The on-demand audio-visual media service provider shall, by means of its on-demand
service, provide at least a 30% share of European audio-visual works in its catalogue in each
calendar year, half of which must be Serbian audio-visual works. The 30% share shall be
calculated based on the number of works in the catalogue, with one season of the television
series representing one work.

The on-demand media service provider shall ensure in an appropriate manner the special

prominence of European audio-visual works in its catalogue, presenting such works by:

1) including a special catalogue dedicated to European and Serbian audio-visual works
on the home page;

2) providing a possibility of searching European and Serbian audio-visual works in the
search tool available within the service;

3) promoting European and Serbian audio-visual works within service campaigns;

4) recommending the content of the on-demand media service provider stating that it is
a European or Serbian audio-visual work;

5) promotional videos (trailers) for European and Serbian audio-visual works through
the on-demand media service itself or through other forms of communication (e.g.
the media service provider’s website);

6) allowing time-limited free viewing of part of the content that is considered a
European work.

Obligation to inform
Article 9
The on-demand media service provider shall submit to the Regulator data on the

fulfilment of obligations referred to in Article 8 of this Rulebook by the end of 31 January of
the current year for the previous calendar year.



II. PROVISIONS RELATING TO SERBIAN MUSICAL WORKS
Mandatory share of Serbian musical works
Article 10

Media service providers shall ensure that Serbian musical works participate with at least
25% in their daily music programme broadcast.

Serbian musical works shall be understood to mean musical works whose majority of
authors or at least one of the authors and performer are citizens of the Republic of Serbia or the
producer of the phonogram is a domestic legal or natural person.

Obligation to inform
Article 11

The media service provider shall inform the Regulator on a monthly basis about the
fulfilment of obligations referred to in Article 10 of this Rulebook, by submitting the following
data for the previous month within 15 days of the end of the current month:

1) original name of the broadcast musical work;

2) name and surname of the musical work’s author and the main performer or the name

of the musical group, ensemble, orchestra, etc.;

3) evidence that the author and the performer meet the requirement referred to in Article

4, item 26) of the Law on Electronic Media;

4) date and time of broadcasting the musical work;

5) duration of the musical work broadcast;

6) name, seat or address of the phonogram manufacturer.

III. PUBLICATION OF THE LIST
Article 12

The Regulator shall publish on its website and regularly update the list of states that
meet the requirements referred to in Article 4, item 4) of the Law on Electronic Media, so audio-
visual works originating from those states may qualify as European audio-visual works.

IV.FINAL PROVISIONS

Article 13

Upon entry into force of this Rulebook, the Rulebook on Criteria and Manner of
Increasing European Audio-Visual Works (Official Gazette of the RS, number 72/2015) shall
cease to be valid.

Article 14

This Rulebook shall enter into force on the eighth day of the day of its publication in
the Official Gazette of the Republic of Serbia.



Number 761/2024/1
In Belgrade, 7 May 2024
Regulatory Authority for Electronic Media

President of the Council

Olivera Zeki¢



ANNEX 1
ED 1 form

In order to ensure the form is filled in as precisely and accurately as possible, the NOTES and INSTRUCTIONS contain clarifications to each of the
fields.

Table on European AV works
Name of media service provider:
Name of media service:

Month:
Year:

Date of % share of
broadcasting | Title of Time Premiere /  Net duration Title Type of Type of | Country Year of N;lme Euéopeal.l
(by each day AV of rerun|1 of AV e of serial* | content/genre = language of origin | production and seat pr((l) ugerrl/ln

separately) work | broadcasting work ot pro uct10. co”
producer production

NOTES and INSTRUCTIONS:

TITLE OF WORK

Enter the full title of the European audio-visual work in the field "Title of AV work" (if it is a foreign work - the original title and the translation
into the Serbian language). Enter the title of each episode in this field, if the programme content is broadcast as a series or serial.




AGE

In the "Age" field, enter a figure that warns viewers that the following content is not suitable for minors. The figure indicates the minimum age
of children who may view the programme (12, 15 or 18). If the media service provider assesses that the programme content is appropriate for all
ages, instead of the number (warning) enter the label - FOR ALL AGES.

TITLE OF SERIAL*

Fill in the field "Title of serial"* if the programme contents (European AV works) are broadcast as a series or serial in which each episode has its
own special title (which is entered in the field “Title of AV work™). Therefore, enter the title of the serial (usually documentary, science and
educational, but also other genres) in this field, or the title of the feature series/feature film whose individual episodes/sequels have their own
special titles (which, of course, are entered as such in the field “Title of AV work).

TYPE OF CONTENT/GENRE
In the field "Type of content/genre", enter only the following categories into which programme contents are classified for the purpose of oversight
and analysis of media service providers’ programmes (choose only the types of content written in capital print letters and numbered 1 to 13):

1. NEWS AND CURRENT AFFAIRS PROGRAMME
A news and current affairs programme is composed of content whose primary purpose is to inform media service users about current events,
situations and phenomena based on facts and to contribute to their interpretation and understanding. News and current affairs programme consists
of the following subtypes:
1.1. News
A programme with the primary function to inform, composed mainly of news and reports, as a sum of the most important and most topical
events; news is the backbone of the news and current affairs programme; sometimes not as a standalone programme content, but a specific
segment within the programme that is not necessarily of news and current affairs character.
1.2. Current affairs programme
A programme that consists of information and analyses on current events and topics related to political, economic and general public life;
it is most often in the form of debates and interviews, and may consist of various thematic segments.
1.3. Current affairs programme with documentary approach
A programme that consists of information and analyses on current events, topics and issues related to political, economic and general
public life; this type of programme is characterised by significant presence of documentary segments illustrating the topic or topics, and
this presence is not dominant, and accounts for less than half of the total content.




1.4. News and current affairs entertainment programme

A programme composed primarily of information and analyses about current events and topics related to political, economic and general

public life; characterised by the choice and method of covering topics aiming to entertain and amuse the audience; in relation to

entertainment elements, news and current affairs elements prevail.

1.5. Live broadcasts or recordings of sessions of public authorities;

1.6. Live broadcasts or recordings of political and other events of public importance;

1.7. News and current affairs programmes intended for a specialised or specific target group (broadcasts for diaspora, farmers, on
motoring, etc.)

2. DOCUMENTARY PROGRAMME

A fact-based programme, in which more than a half of its broadcast audio-visual content consists of documentary material. The documentary
programme has no daily information value; the topic, content and method of dealing with it is such that this type of programme can be shown
even after many years without losing its value or relevance. The documentary programme has the following subtypes:

2.1. Documentary-factual programme

A fact-based programme, in which descriptions, interpretations, commentaries, illustrations, photographs or other, often archival material,
are used. This type of programme includes travelogues, reports, historiographical broadcasts, portraits, documentaries, etc.

2.2. Documentary-drama programme

A fact-based programme, illustrated with artistic interpretations of those contents, often in the form of dramatised segments. Significant
historical events, figures and themes are dealt with in this way; due to the significant engagement of resources, it is a high-value production.
2.3. Documentary-entertainment programme

A programme primarily based on facts but with significant entertainment media function, where documentary material accounts for more
than half of the total broadcast content.

3. SCIENCE AND EDUCATIONAL PROGRAMME

A science and educational programme is a type of programme the main purpose of which is to raise the level of the audience’s knowledge
regarding topics that are the subject of study of natural and social sciences and science disciplines. The science and educational programme has
the following subtypes:

3.1. Educational programme
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A programme produced for educational purposes, primarily in order to raise the level of knowledge of media service users, most often in
the following areas: language and literacy; customs and traditions; culture and art; history; politics; economics; ethics; social relations;
environmental protection; health culture and culture of living; history; geography; chemistry; physics; mathematics; computer science;
biology; health culture; visual and music arts.

3.2. Popular science programme

A programme dealing with topics from various fields of science and science disciplines in a media-attractive and popular manner,
acceptable to and adapted for a wider audience.

4. ENTERTAINMENT PROGRAMME
The primary function of this programme is to entertain and amuse the audience, i.e. to evoke positive emotions in viewers or listeners. The
entertainment programme has the following subtypes:
4.1. Show programme — stage performance-based musical content; may include sketches, stand-up segments, etc.
4.2. Talk show — a programme based on the principle of conversation with one or more interlocutors, with a pronounced entertainment
content. The host plays a dominant role, guests are mostly celebrities, often with a studio audience, or other forms of interaction (telephone,
etc.).
4.3. Humorous and satirical broadcasts — the focus is on a humorous and ironic view of current events, personalities and phenomena with
the primary goal of making the audience laugh, most often filmed in a studio setting.
4.4. Quizzes — competitions in knowledge or skills that involve a prize for the winner; programmes of high production value visible in
the directorial, scriptwriting and set design approach.
4.5. Competitions in abilities and skills of high production value — programmes that fulfil an entertainment function, directorially and
script-wise organised as media events of team or individual competition before an audience, according to established rules, in a
scenographically designed space.
4.6. Entertainment and news and current affairs programme
A programme produced primarily with the aim of amusing the audience; commenting in an entertaining and witty manner on current
events, topics and personalities, most often from the world of show business, but also from the world of politics and general public life;
most often in collage form, composed of various segments; in comparison with news and current affairs elements, entertainment elements
prevail.

5. REALITY PROGRAMME

Contemporary television form, which, in terms of content, lies in genre border areas: between information and entertainment, documentary and
drama, so it could be viewed as a complex or hybrid television genre. In reality programmes, participants, in a natural or artificially created
environment, are brought into (often extreme) life situations most often for the purpose of entertainment, in any case into situations where
exhibitionism of participants, voyeurism of the audience, come into play, the audience most often identifies with the participants; this type of
programme also encompasses the so-called “pseudo-reality” form, in which the illusion of authentic reality is thus created, where dramatised and
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directed situations are presented as real; reality shows create an illusion of unpredictability and sensationalism; they are produced and broadcast
according to the dramaturgical series pattern.

6. CULTURAL AND ARTISTIC PROGRAMME

Cultural and artistic programme is a type of programme whose main purpose is to raise the level of knowledge of the audience in the field of
culture and art. Thematically it refers to literature, theatre, film, photography, television and other mass media, fine arts, architecture, design,
artistic musical creativity. It includes broadcasts/recordings of solemn commemorative events, theatre, opera, ballet performances, etc.

7. CHILDREN'S PROGRAMME AND PROGRAMME FOR MINORS
A programme designed for children and minors, of educational, entertainment and drama type. It includes animated films and series, feature series
and serials, films, quizzes, educational, musical and other entertainment contents.

8. RELIGIOUS PROGRAMME

A religious programme is a programme content that is, in terms of its nature and content, intended for the presentation of religious beliefs, rules
of conduct, customs of a particular church, religious community, confessional community or other religious organisation, or for the presentation
of current phenomena and events related to a particular church or religious community, for the purpose of providing religious information or
education, preserving, nurturing, developing or promoting religious culture and tradition.

9. FILM PROGRAMME
9.1. Cinematographic films — films produced originally for cinema release;
9.2. Television films — films produced primarily for television.

10. SERIES PROGRAMME
10.1. Series — feature television programmes in which, although there is usually continuity among episodes (characters, location, etc.),
each episode represents a whole and it is not necessary for the viewer to know what happened in the previous episode.
10.2. Serials — feature television programmes in which each episode is a continuation of the previous one, with the episode most often
ending at the moment when the storyline/action reaches a climax.

11.SPORTS PROGRAMME
11.1. Sports broadcasts/recordings — broadcasts or recordings of sports matches/games or important parts of sports events.
11.2. Sports magazines — shows of magazine type exclusively on sports topics.
11.3. Discussions about sports.
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12. MUSICAL PROGRAMME

A programme consisting of recordings or broadcasts of concerts, music festivals or live performances by musicians, music videos, etc. Includes
artistic music, folk music (modern folk music, original folk music, old-town songs), popular music (pop and rock music), other contemporary
music, dance music, mixed music shows.

13. GAMES
13.1. Low production value games — programmes that fulfil an entertainment function, include all interactive games over the phone, as
well as those competitions where, to win a prize, there is no need to demonstrate the possession of any special or general knowledge or
information.
13.2. Games of chance (lotto, sports betting, lottery, instant lottery, tombola and bingo).

TYPE OF LANGUAGE

In the field "Type of language", enter the name of the language in which the programme content was produced and broadcast.

COUNTRY OF ORIGIN
In the field "Country of origin", write the name of the country in which the European audio-visual work was produced; if the work was produced
in several countries, write the names of all the countries in which the European AV work was produced.

YEAR OF PRODUCTION
In the field “Year of production” enter the year the broadcast programme content was produced.

NAME AND SEAT OF PRODUCER
In the field “Name and seat of producer”, enter the full name of the producer that produced the specific European audio-visual work, as well as
the seat and name of the country in which the producer is registered for the production of audio-visual works.

% SHARE OF EUROPEAN PRODUCER IN PRODUCTION/CO-PRODUCTION OF EUROPEAN AV WORK

The European audio-visual work is defined by the Law on Electronic Media:
‘ European audiovisual works means the works created in the member states of the European Union; works created in other European ‘
' countries that are parties to the European Convention on Transfrontier Television of the Council of Europe, and works that are created jointly |
\ under agreements, relating to the audiovisual sector, and concluded between the European Union and third countries, which meet the \
' requirements set out in such agreements. |
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European audiovisual works created in the member states of the European Union and works created in other European countries that are
parties to the European Convention on Transfrontier Television of the Council of Europe must also meet one of the following requirements:
(1) they are created by one or more producers set up in one or more of such states;

(2) the production of such works is overseen or constantly controlled by one or more producers set up in one or more of such states;

(3) the contribution of co-producers from such states to the total co-production cost is preponderant and such co-production is not controlled
by one or more co-producers set up outside such states.

Works that are not European works within the meaning of this law but that are produced under the framework of bilateral co-
production agreements concluded between the member states and third countries shall be deemed European works provided that
the co-producers from the European Union provided a majority share of the total production costs and that the production is not
controlled by one or more producers set up outside the territory of such member states.

Filling this field is especially important due to the last paragraph of the quoted provision of the Law on Electronic Media.

NET DURATION OF EUROPEAN AV WORK

Enter in this field the duration of the broadcast programme content (in a specific time slot), a European audio-visual work, excluding the duration of
any inserted commercial breaks and teleshopping messages.
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ANNEX 2
ED 2 Form

NAME OF MSP:
Month:

Year:
BROADCAST DURATION OF DAILY BROADCAST PROGRAMME (IN
DATE MINUTES)*

1.

bl B Rl e R

9.

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.

*Daily broadcast programme does not include news, sports event broadcasts, prize shows,
advertising, teleshopping and teletext/interactive services.



ANNEX 3
EDNP 1 form

In order to ensure the form is filled in in as precisely and accurately as possible, the NOTES and INSTRUCTIONS contain clarifications to each of the
fields.

Table on European AV works of

independent producers
Name of media service provider:
Name of media service:

Month:
Year:
Date of % share of
broadcasting | Title of Time Premiere/  Net duration Title Typeof  Typeof = Country Year of Name European
Age . L . and seat producer in
(by each day AV of rerun|1 of AV of serial* | content/genre | language | of origin | production of roduction/co-
separately) work | broadcasting work p .
producer production

NOTES and INSTRUCTIONS:

TITLE OF WORK

Enter the full title of the European audio-visual work in the field "Title of AV work" (if it is a foreign work - the original title and the translation
into the Serbian language). Enter the title of each episode in this field, if the programme content is broadcast as a series or serial.




AGE

In the "Age" field, enter a figure that warns viewers that the following content is not suitable for minors. The figure indicates the minimum age
of children who may view the programme (12, 15 or 18). If the media service provider assesses that the programme content is appropriate for all
ages, instead of the number (warning) enter the label - FOR ALL AGES.

TITLE OF SERIAL*

Fill in the field "Title of serial"* if the programme contents (European AV works) are broadcast as a series or serial in which each episode has its
own special title (which is entered in the field “Title of AV work™). Therefore, enter the title of the serial (usually documentary, science and
educational, but also other genres) in this field, or the title of the feature series/feature film whose individual episodes/sequels have their own
special titles (which, of course, are entered as such in the field “Title of AV work).

TYPE OF CONTENT/GENRE
In the "Type of content/genre" field, enter only the following categories into which programme contents are classified for the purpose of oversight
and analysis of media service providers’ programmes (choose only the types of content written in capital print letters and numbered 1 to 13):

1. NEWS AND CURRENT AFFAIRS PROGRAMME
A news and current affairs programme is composed of content whose primary purpose is to inform media service users about current events,
situations and phenomena based on facts and to contribute to their interpretation and understanding. News and current affairs programme consists
of the following subtypes:
1.1. News
A programme with the primary function to inform, composed mainly of news and reports, as a sum of the most important and most current
events; news is the backbone of the news and current affairs programme; sometimes not aa a standalone programme content, but a specific
segment within the programme that is not necessarily of news and current affairs character.
1.2.Current affairs programme
A programme that consists of information and analyses on current events and topics related to political, economic and general public life;
it is most often in the form of debates and interviews, and may consist of various thematic segments.
1.3.Current affairs programme with documentary approach
A programme that consists of information and analyses on current events, topics and issues related to political, economic and general
public life; this type of programme is characterised by significant presence of documentary segments illustrating the topic or topics, and
this presence is not dominant, and accounts for less than half of the total content.




1.4.News and current affairs entertainment programme

A programme composed primarily of information and analyses about current events and topics related to political, economic and general

public life; characterised by the choice and method of covering topics aiming to entertain and amuse the audience; in relation to

entertainment elements, news and current affairs elements prevail.

1.5.Live broadcasts or recordings of sessions of public authorities;

1.6.Live broadcasts or recordings of political and other events of public importance;

1.7.News and current affairs programmes intended for a specialised or specific target group (broadcasts for diaspora, farmers, on
motoring, etc.)

2. DOCUMENTARY PROGRAMME
A fact-based programme, in which more than a half of its broadcast audio-visual content consists of documentary material. The documentary
programme has no daily information value; the topic, content and method of dealing with it is such that this type of programme can be shown
even after many years without losing its value or relevance. The documentary programme has the following subtypes:
2.1.Documentary-factual programme
A fact-based programme, in which descriptions, interpretations, commentaries, illustrations, photographs or other, often archival material,
are used. This type of programme includes travelogues, reports, historiographical broadcasts, portraits, documentaries, etc.
2.2.Documentary-drama programme
A fact-based programme, illustrated with artistic interpretations of those contents, often in the form of dramatised segments. Significant
historical events, figures and themes are dealt with in this way; due to the significant engagement of resources, it is a high-value production.
2.3.Documentary-entertainment programme
A programme primarily based on facts but with significant entertainment media function, where documentary material accounts for more
than half of the total broadcast content.

3. SCIENCE AND EDUCATIONAL PROGRAMME
A science and educational programme is a type of programme whose main purpose is to raise the level of the audience’s knowledge regarding
topics that are the subject of study of natural and social sciences and science disciplines. The science and educational programme has the following
subtypes:
3.1.Educational programme



A programme produced for educational purposes, primarily in order to raise the level of knowledge of media service users, most often in
the following areas: language and literacy; customs and traditions; culture and art; history; politics; economics; ethics; social relations;
environmental protection; health culture and culture of living; history; geography; chemistry; physics; mathematics; computer science;
biology; health culture; visual and music arts.

3.2.Popular science programme

A programme dealing with topics from various fields of science and science disciplines in a media-attractive and popular manner,
acceptable to and adapted for a wider audience.

4. ENTERTAINMENT PROGRAMME

The primary function of this programme is to entertain and amuse the audience, i.e. to evoke positive emotions in viewers or listeners. The

entertainment programme has the following subtypes:
4.1. Show programme — stage performance-based musical content; may include sketches, stand-up segments, etc.
4.2. Talk show — a programme based on the principle of conversation with one or more interlocutors, with a pronounced entertainment
content. The host plays a dominant role, guests are mostly celebrities, often with a studio audience, or other forms of interaction (telephone,
etc.).
4.3. Humorous and satirical broadcasts — the focus is on a humorous and ironic view of current events, personalities and phenomena with
the primary goal of making the audience laugh, most often filmed in a studio setting.
4.4. Quizzes — competitions in knowledge or skills that involve a prize for the winner; programmes of high production value visible in
the directorial, scriptwriting and set design approach.
4.5. Competitions in abilities and skills of high production value — programmes that fulfil an entertainment function, directorially and
script-wise organised as media events of team or individual competition before an audience, according to established rules, in a
scenographically designed space.
4.6. Entertainment and news and current affairs programme
A programme produced primarily with the aim of amusing the audience; commenting in an entertaining and witty manner current events,
topics and personalities, most often from the world of show business, but also from the world of politics and general public life; most often
in collage form, composed of various segments; in comparison with news and current affairs elements, entertainment elements prevail.

5. REALITY PROGRAMME
Contemporary television form, which, in terms of content, lies in genre border areas: between information and entertainment, documentary and
drama, so it could be viewed as a complex or hybrid television genre. In reality programmes, participants, in a natural or artificially created
environment, are brought into (often extreme) life situations most often for the purpose of entertainment, in any case into situations where
exhibitionism of participants, voyeurism of the audience, most often identification of the audience with the participants; this type of programme
also encompasses the so-called. “pseudo-reality” form in which the illusion of authentic reality is thus created, where dramatised and directed
situations are presented as real; reality shows create an illusion of unpredictability and sensationalism; they are produced and broadcast according



to the dramaturgical series pattern.

6. CULTURAL AND ARTISTIC PROGRAMME

Cultural and artistic programme is a type of programme whose main purpose is to raise the level of knowledge of the audience in the field of
culture and art. Thematically it refers to literature, theatre, film, photography, television and other mass media, fine art, architecture, design,
artistic musical creativity. It includes broadcasts/recordings of solemn commemorative events, theatre, opera, ballet performances, etc.

7. CHILDREN'S PROGRAMME AND PROGRAMME FOR MINORS
The programme designed for children and minors, educational, entertainment and drama type. It includes animated films and series, feature series
and serials, films, quizzes, educational, musical and other entertainment contents.

8. RELIGIOUS PROGRAMME
A religious programme is a programme content that is, in terms of its nature and content, intended for the presentation of religious beliefs, rules
of conduct, customs of a particular church, religious community, confessional community or other religious organisation, or for the presentation
of current phenomena and events related to a particular church or religious community, for the purpose of providing religious information or
education, preservation, cultivation, development or promotion of religious culture and tradition.

9. FILM PROGRAMME
9.1.Cinematographic films — films produced originally for cinema release;
9.2.Television films — films produced primarily for television.

10. SERIAL PROGRAMME
10.1. Series — feature television programmes in which, although there is usually continuity among episodes (characters, location, etc.),
each episode represents a whole and it is not necessary for the viewer to know what happened in the previous episode.
10.2. Serials — feature television programmes in which each episode is a continuation of the previous one, with the episode most often
ending at the moment when the storyline/action reaches a climax.

11.SPORTS PROGRAMME
11.1. Sports broadcasts/recordings — broadcasts or recordings of sports matches/games or important parts of sports events.
11.2. Sports magazines — shows of magazine type exclusively on sports topics.
11.3. Discussions about sports.



12. MUSICAL PROGRAMME

A programme consisting of recordings or broadcasts of concerts, music festivals or live performances by musicians, music videos, etc. Includes
artistic music, folk music (modern folk music, original folk music, old-town songs), popular music (pop and rock music), other contemporary
music, dance music, mixed music shows.

13. GAMES
13.1. Low production value games — programmes that fulfil an entertainment function, include all interactive games over the phone, as
well as those competitions where, to win a prize, there is no need to demonstrate the possession of any special or general knowledge or
information.
13.2. Games of chance (lotto, sports betting, lottery, instant lottery, tombola and bingo).

TYPE OF LANGUAGE

In the field "Type of language", enter the name of the language in which the programme content was produced and broadcast.

COUNTRY OF ORIGIN
In the field "Country of origin", write the name of the country in which the European audio-visual work was produced; if the work was produced
in several countries, write the names of all the countries in which the European AV work was produced.

YEAR OF PRODUCTION
In the field “Year of production” enter the year the broadcast programme content was produced.

NAME AND SEAT OF PRODUCER

In the field “Name and seat of producer”, enter the full name of the independent producer (natural or legal person registered for the production
of audio and audiovisual works and having its seat in the Republic of Serbia or a member state of the European Union or another European state
that is a party to an international treaty binding the Republic of Serbia and which is not a market participant related to the media service provider
within the meaning of the law governing the protection of competition — the Law on Electronic Media), who produced the specific European
audiovisual work, as well as the seat and name of the country in which the producer is registered for the production of audio and/or audio-visual
works.




% SHARE OF EUROPEAN PRODUCER IN PRODUCTION/CO-PRODUCTION OF EUROPEAN AV WORK OF
INDEPENDENT PRODUCERS
The European audio-visual work is defined by the Law on Electronic Media:

European audiovisual works means the works created in the member states of the European Union; works created in other European
countries that are parties to the European Convention on Transfrontier Television of the Council of Europe, and works that are created jointly
under agreements, relating to the audiovisual sector, and concluded between the European Union and third countries, which meet the
requirements set out in such agreements.

European audiovisual works created in the member states of the European Union and works created in other European countries that are
parties to the European Convention on Transfrontier Television of the Council of Europe must also meet one of the following requirements:
1) they are created by one or more producers set up in one or more of such states;

2) the production of such works is overseen or constantly controlled by one or more producers set up in one or more of such states;

3) the contribution of co-producers from such states to the total co-production cost is preponderant and such co-production is not controlled
by one or more co-producers set up outside such states.

Works that are not European works within the meaning of this law but that are produced under the framework of bilateral co-
production agreements concluded between the member states and third countries shall be deemed European works provided that
the co-producers from the European Union provided a majority share of the total production costs and that the production is not
controlled by one or more producers set up outside the territory of such member states.

Filling this field is especially important due to the last paragraph of the quoted provision of the Law on Electronic Media.

NET DURATION OF EUROPEAN AV WORK
Enter in this field the duration of the broadcast programme content (in a specific time slot), a European audio-visual work of independent producer,
excluding the duration of any inserted commercial breaks and teleshopping messages.




ANNEX 4
EDNP 2 Form

NAME OF MSP:
Month:

Year:
BROADCAST DURATION OF DAILY BROADCAST PROGRAMME (IN
DATE MINUTES)*

1.

Sl Bl P ad B

9.

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.

*Daily broadcast does not include news, sports event broadcasts, prize shows, advertising,
teleshopping and teletext/interactive services.



